
Facebook Marketing &  
Best Practices 



Enrollment	  Rap	  Video	  

Click	  Here	  for	  Enrollment	  Rap	  Video	  



Tips	  for	  Organiza6ons	  on	  Social	  Media	  
•  Be creative.

–  Take risks, see what works.
–  Bring some levity.
–  Visuals are a plus!

•  Video is king.
–  Subtitles!
–  Upload natively.

•  Create content for mobile.

•  Authenticity is essential.
–  Consistency in voice.

•  Leverage existing talents.
–  NOT telling you to make a rap video!
–  What are you good at? 

	  

“How	  do	  you	  do,	  fellow	  kids?”	  



Facebook	  101	  
•  Facebook’s goal: show each individual the content they want 

to see.

•  If you can, post multiple times a day.
–  Curate!

•  You won’t reach everybody.

•  Don’t get too caught up in the type of post.
–  What story are you trying to tell? What is the best method to share 

it?
–  Vary content type.

•  Engagement is key.

•  Good content wins. 

	  



Know	  Your	  Audience!	  

•  For audience insights, you need at least 1,000 people 
(for privacy reasons).

•  Who are they?
–  Age, gender, location, 
language, lifestyle etc.
–  You can compare you 
audience to Facebook 
averages.

•  When are they online?

•  Keep an eye on similar pages.

•  Audience insights works for custom audiences.

	  















Marke6ng	  on	  Facebook	  

•  Good bang for your buck.

•  Promote your own content.

•  The boost button is the easy button.
–  Easiest to use, but has the most limitations.

•  Ad create tool is the next step up from the boost 
button.
–  Full targeting.
–  Can create multiple ads.

•  Power editor is best for mass editing and ad creation.

	  







Targe6ng	  101	  

•  Target those closest to you first.
–  Don’t take them for granted!

•  Use the Facebook pixel.
–  A snippet of code that you can add to your website.

•  Utilize custom audiences.
–  Create website custom audiences.
–  Import your email list.

•  Use lookalike audiences when your audience is 
small.
–  You need 100 contacts to create a lookalike audience.

	  







Addi6onal	  Tools	  and	  Resources	  

•  Additional tools on Facebook
–  Lead ads for email signups.
–  Messaging destination ads to start conversations.

•  Non-Facebook tools:
–  Videoscribe for whiteboard style animation.
–  Canva for graphic design.
–  Buzzsumo for what’s trending on social media. 

 
•  Resources

–  Action Sprout for non-profits on Facebook.
–  Jon Loomer for more advanced Facebook marketers.

	  



Thank	  You!	  	  

Zach Stone
Zstone@cohealthinitiative.org

720-443-6473

	  

www.cohealthinitiative.org
Facebook and Twitter: @cohealthaccess
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Social	  Media	  Campaigns	  
	  

Facebook	  –	  @connecForhealthco	  
TwiIer	  -‐	  @C4HCO	  
Instagram	  -‐	  @C4HCO	  	  
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American	  Indian	  Facebook	  and	  Instagram	  Campaign	  
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BoosQng	  Process	  
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Select	  ObjecQve	  
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Select	  Audience	  
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Select	  Budget	  
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Select	  Page	  and	  Post	  –	  Then	  Place	  Order	  
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Results	  	  

To	  date:	  $192.61	  	  
305	  –	  Facebook	  shares	  
2,491	  –	  Facebook	  post	  engagements	  
421	  –	  Instagram	  likes	  
$0.08	  –	  cost	  per	  result	  
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Customer	  Stories	  
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TwiIer	  -‐	  @C4HCO	  
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Social	  Media	  Calendar	  -‐	  October	  
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Thank	  you	  

www.ConnecIorHealthCO.com	  



Social	  Media	  



•  Helpful	  Tools	  for	  fast	  and	  easy	  social	  
media	  design	  
•  Photo	  and	  text	  ediQng	  
•  Video	  ediQng	  
	  

•  Instagram	  
•  Instagress	  
	  

•  Branding	  

Takeaways 



Helpful Tools 

LiveCollage	  Phone	  APP	  
	  

Create	  fun,	  amazing	  layouts	  &	  collages	  by	  remixing	  your	  
own	  photos	  with	  text,	  sQcker,	  background	  in	  seconds	  and	  

sharing	  them	  with	  your	  friends.	  
	  



Helpful Tools 
Examples	  of	  using	  LiveCollage	  Phone	  APP	  	  
	  
	  
	  



Helpful	  Tools	  

Do you want to create your own unique 
movie? Cute CUT’s robust and intuitive 
feature set will have you doing so in no 
time, drawing gorgeous, one-of-a-kind 
movies and so much more!  
	  
	  

Video	  Cute	  	  
Cut	  Pro	  



Instagram 



	  
A	  Social	  Media	  App	  that	  allows	  

you	  to	  post	  	  
	  

Connect	  with	  other	  Instagram	  
posters	  from	  around	  the	  world!	  	  

	  
Two	  different	  picture	  sizes	  

	  
1	  minute	  video	  	  

	  
24	  hour	  insta-‐story	  (like	  snap	  

chat)	  
	  

Post	  pictures	  from	  your	  phone	  
or	  from	  your	  computer	  

	  
#Hashtag	  for	  easy	  to	  find	  and	  

connecQng	  to	  a	  common	  theme	  	  
	  

Instagram 



Instagress	  
You	  can	  easily	  automate	  your	  liking,	  commenQng	  and	  
following	  acQviQes	  based	  on	  specific	  hashtags	  and	  

geolocaQons,	  as	  well	  as	  unfollow	  users	  from	  different	  
sources.	  

Instagram Helpful Tools 



How	  to	  use	  instagress	  



Branding	  through	  social	  media	  
	  

Using	  video,	  text	  and	  pics	  to	  
link	  one	  event,	  program	  and	  or	  
enrollment	  locaQon	  to	  one	  
another	  though	  Facebook,	  

email,	  YouTube	  Instagram	  etc.	  	  

How	  to	  use	  instagress	  



hIps://
drive.google.com/file/d/
0B8tTfqU8dBZQMDNGR1
EwTEdYd3M/view?
usp=sharing	  

Branding	  



	  
	  

Jesse Lopez 
Aurora Coverage Assistance Network Supervisor	  

Aurora Mental Health Center 
Connect for Health Colorado Certified Assistant Site 

in Partnership with the Arapahoe County Early Childhood 
Council	  

303-617-2328 
www.connectaurora.org	  

Contact	  



Ques6ons?	  

?
	  


